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CLIENT NAME  |  Section Name
↑705% increase in amount

of net new followers

↑28% increase in overall reach

↑22% increase in
website taps

BASE BEAUTY  |  Tom’s of Maine: Proven Process for Growth

The Results:  Achieved 2x industry average engagement rate on TikTok

In just 3 months…

Frank Grimsley, 
brand’s first black 

LGBTQ partner

↑705% increase in amount
of net new followers

↑28% increase in overall 
reach

↑22% increase in
website taps

Highest

Eng. Rate

5.5%
Engagement 
Rate

↑11.4% increase in 
followers 

Achieved over 210,747
total impressions 

Achieved 6.5% average 
engagement rate; 
approx. 2x the industry 
average

Highest 

Organic

Reach

Highest

Eng. Rate

Highest 

Avg.

Watch 

Time

B A S E   B E A U T Y   C R E A T I V E   A G E N C Y  

Instagram TikTok

https://www.instagram.com/reel/Cqnb_75jIJu/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://docs.google.com/file/d/1lKtdVbq2fg8wahzNTCrllk_GtDRd2Yvu/preview
https://docs.google.com/file/d/1Czdy1bY2Rfut9sb4I3i0-9nQsYv5RJVz/preview


How We Created Growth

STRATEGY

Do
Good

Social listening, data 
analysis and 

competitive analysis 
led to unique IG & 

TT strategies
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CONTENT:
ON LOCATION

Time outside is a 
benchmark of Tom’s, 

so we took our 
content planning 

outdoors: on hikes, 
camping in the 
desert, pitching

a tent…

CONTENT:
INFLUENCER

Focus on families 
who embody the 

spirit of Tom’s,  
highlighting 

moments like 
recycling, health 
habits and time 

outdoors

CONTENT:
STUDIO

Studio still life and 
Reels developed to 

show off new 
branding and 
reinforce the 
natural ethos

CONTENT: 
UGC-STYLE

Elevated 
storytelling, unique 

content creation, 
community 

management
and targeted paid 
social campaigns

Leverage brand 
standards but 

create motion and 
motion in 

educational 
content

BASE BEAUTY  |  Tom’s of Maine

CONTENT:
STUDIO

Studio still life and 
Reels developed to 

show off new 
branding and 
reinforce the 
natural ethos

CONTENT:
STUDIO

Studio still life and 
Reels developed to 

show off new 
branding and 
reinforce the 
natural ethos

CONTENT: 
UGC-STYLE

Elevated 
storytelling, unique 

content creation, 
community 

management
and targeted paid 
social campaigns

CONTENT:
DESIGN

Leverage brand 
standards but 

create motion and 
energy in 

educational 
content

https://docs.google.com/file/d/1lKtdVbq2fg8wahzNTCrllk_GtDRd2Yvu/preview
https://docs.google.com/file/d/1lKtdVbq2fg8wahzNTCrllk_GtDRd2Yvu/preview


Content: Studio, stills
Brightly and naturally lit but not oversaturated, this in-house photography infuses liveliness and optimism into the feed. Images are product-focused 
and tightly cropped — either in-hand or hinting to a home environment. 
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Badge Identity
Elevated, bright 
and crisp video 
quality. Displays 
activist badges to 
tie in Tom’s of 
Maine’s product 
and environmental 
benefits. 

Sustainable 
Packaging  
Shows audience’s 
creative ways to 
upcycle products.
Directly calls out 
benefits of natural 
products and the 
good the consumer 
is doing for the 
environment. 

Content: Studio, video 
Brightly lit with natural-looking lighting, these elevated in-house TikToks/Reels link Tom’s of Maine’s product benefits and activism 
in edutaining content.

Shop nowShop now

Above

Avg. 

Eng. Rate

6.0%
Engagement 
Rate 

ASMR
Crisp sounds 
and bright visuals 
make these videos 
highly popular on 
TikTok with the 
hashtag earning 
over 713.8B views. 

Strategy
Optimize 
engagement by 
adding “Shop now” 
feature to drive sales. 
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https://docs.google.com/file/d/1gFsCKmx8fgGRBYJC50E_OIscyXF_yi96/preview
https://docs.google.com/file/d/1F6Xeq-U_NScHlMZhI4ynwpYkWyBPFlpD/preview
https://docs.google.com/file/d/1iUdQlFZiKcpxok1GIoKnWpCfcgKWLJUW/preview
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https://docs.google.com/file/d/1iUdQlFZiKcpxok1GIoKnWpCfcgKWLJUW/preview
https://docs.google.com/file/d/1WkFO_phhh1L8YX3xZ4jkJ0JqcG_SgqYd/preview
https://docs.google.com/file/d/1BQzNrYF9rG1rRmmkwRdYOA9bIEuCHGrK/preview
https://docs.google.com/file/d/11kLyvYPksCaxl4ey98JXBgJH3ikwEPMR/preview
https://docs.google.com/file/d/1YIGBfPnT2qHuHVn2jOSOOp4cWHyOYLQC/preview


Content: 
On Location
Out for a hike, camping for the weekend, 
backyard play - Tom’s of Maine content 
shot in the wild connects the brand to 
their mission of preserving the Earth.
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Content: Influencer
Focus on families of all shapes and sizes, creating relatable content that inspires action and reinforces the brand values of recycling and being outdoors.
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Content: UGC-Style 
Lo-fi-style videos, the highest performing on TikTok, utilize macro angles, clever, edutainment themes and trending sounds. 

10.7 
Seconds 

107,751 
Views on 
TikTok

Most

Views
Highest 

Avg.

Watch 

Time

Highest

Organic 

Eng.

23 
Engagements 

POV Humor “Get Ready With Me” POV Sustainability
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https://docs.google.com/file/d/1Czdy1bY2Rfut9sb4I3i0-9nQsYv5RJVz/preview
https://docs.google.com/file/d/1lKtdVbq2fg8wahzNTCrllk_GtDRd2Yvu/preview
https://docs.google.com/file/d/1ttEm3amG9wFHiOAE5gCNitUX-8nxQYws/preview
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Edutaining Carousels & Animations 

In-Feed Strategy: Drive engagement with sharable and 
savable graphics. Consumers can bookmark important 
info about a product for later or directly purchase via 
“Shop now” links. Maximize reach with relevant hashtags 
that have high visibility like #SustainabilityMatters (346k), 
#NaturalLiving (1.8M) or #DoGood (2.9M).

Most

Engaging

4.3% 
Engagement 
Rate

in the past 

90 days

+2.3k 
Accounts 
Reached

Story Strategy: 
Appealing graphic stories 
that inform followers with 
pithy language, unique 
engagement features like 
Q&A, and calls to action 
drive engagement and 
boost potential to drive 
sales conversions.   

Engaging Stories

200+ 

Organic

Impressions

Content: Design
Edutaining carousel graphics, animations and IG Stories serve to link Tom’s of Maine’s product benefits and activism. 

Highest

Reach

in the past 

90 days
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In spite of the popularity of
Reels on Instagram, carousel

posts statistically are the most 
engaging overall (Source: SEJ).

Bold, educational graphics 
incorporating Tom’s doodles engage 
followers with a sense of movement 

while leveraging brand colors.

https://www.searchenginejournal.com/instagram-carousels/379311/#close

