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by Building Awareness 
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Case Study: B2B Beauty Industry



2+ year holistic digital 
program collaboration 

Significant growth led to 
expansion of NA shows

Business Goal: 
Deliver shareholder value by maximizing 
industry awareness for the largest B2B 
beauty trade show 

Achievements:
Top-tier editor & influencer attendance resulting 
in a media impressions increase of 107% 

ROI of 11+ for influencer programs

Record-setting participation by exhibitors 
in top-tier brand building moments

Created memorable elevated industry 
eventing moments 
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https://www.instagram.com/p/CupM9cFp-AH/?img_index=1


How we did it

Media Relations
Ongoing media relations and 

strategically-timed press releases.

Invited top editors from leading 
national beauty publications to 

provide brands a unique  
opportunity for media exposure.

Influencer Relations
Utilized the voices of influencers 

(Makeup Artists, Skin Experts, 
Beauty Experts  and Educators) 
to create data-driven content to 
amplify Cosmoprof messaging 

and brand values. 

Eventing
Coordinated and executed an 
experience to drive leadership 
storytelling, social media and 

editorial impressions and highlight 
key innovations of the show. 
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Pre- and Post-Show 

# of Placements

12,117,678
40,390,306

Pre- and Post-Show event coverage: 

# of Impressions

7,969

# of Placements

# of Click-Throughs

PR Newswire

1,129
1,199

1,858

20232022

Earned Media Results 
2022 vs. 2023
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Top-Tier Media Participants 
� New Beauty
� Elle
� Cosmopolitan
� Good Housekeeping
� Prevention
� Woman’s Day
� Real Simple
� WWD

Results
� Garnered 63 media placements across 

trade & consumer publications, with a total 
reach of 40,390,306 impressions.

� Key placements include trade outlets like 
WWD/Beauty Inc., BeautyMatter, and 
Cosmetics Design as well as consumer 
outlets like Elle and NewBeauty.
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Total Influencer 
Investment

Total 
EMV

ROI for 
IG & TT

$8k $89,106 11.13

High-Profile Influencer Participants
� Jasmine Nguyen
� Monica Ravichandran
� Ian Michael Crumm
� Dominique Baker
� Camila Bravo
� Lara Eurdolian
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Results



Elevated Eventing Moments
Wynn Hotel & Las Vegas Convention Center

� VIP Breakfast, Jardin

� Industry Dinner, La Cave 

� Exhibit Floor “Press Zone” Management, 2-day program

� All VIP itinerary & white-glove coordination & travel planning
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