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EltaMD TikTok | Big Idea

BIG IDEA

Harness EltaMD’s leading voice
in sun protection and rich
pro-partnerships to drive sun
safety messaging on TikTok.
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5+ year holistic digital
program collaboration

Significant brand
growth in all channels
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each occasion!

The Insight

As the #1 Dermatologist recommended sunscreen brand,
professional endorsements helped EltaMD lead in-office
skincare conversations for years. Starting in 2017, BBCA
successfully brought that expertise and relevance to Instagram
by curating and leveraging a professional and influencer
network across Twitter, Instagram, Facebook and LinkedIn.

In early 2022, with more than 3 billion #Skintok views, it was
time for EltaMD to own the conversation on TikTok.
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https://www.tiktok.com/@eltamdskincare/video/7109225569530858798?lang=en

EltaMD TikTok | The Results

The ReSUItS (8-month period)

2022 efforts across the digital ecosystem
drove 95% of the brand'’s TikTok followers

“EltaMD tinted sunscreen” emerged as a
breakout topic on Google Trends, growing
more than 5,000% since 2021

1,900% increase in organic mentions on TikTok
38,615% increase in TikTok followers

500k+ likes generated by paid social content
featuring BBCA-secured KOLs

258% increase in engagements on TikTok
Earned organic seeding true reach of 54.4M

126% increase in #EIltaMD views on TikTok, and 530%
increase in #eltamdsunscreen views
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Sport sunscreen?

EltaMD UV Sheer BEAUTY > SKINCARE

The 2022 Beauty Inc Awards: Breakthrough Brand of the Year
The Breakthrough Brand of the Year had one of the year’s top-performing sunscreens.
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BEAUTY

THE UNLIKELY TIKTOK SUCCESS STORY OF DERM-
BELOVED SUNSCREEN BRAND ELTAMD

The decidedly unflashy skin-care company has reached millions — and sold
thousands of mineral sunscreens — in the process.

Media

Coverage




EltaMD TikTok | How did we do it?
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Product
Seeding

Leveraged Celebrity,
Influencer and
Dermatologist
relationships to

generate buzz with

minimal investment

Comments
sandburgcarolee17 So proud @ Love
#eltamdlt

44 1like

eltamdskincare & @sandburgcarolee17
nk you for being in it for life with us!
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. chantelle_tatyana Absolutely love this &
¥ 4d ik Reply Message

@ eltamdskincare & @chantelle_tatyana
Appreciate y
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Community
Engagement

Fueled EltaMD
conversations on
TikTok through
always-on
community
management

Partnerships

Established
credibility and
boosted brand

awareness through
KOL partnerships
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Content
Creation

Best practices
edutainment
content creation to
drive engagement
and conversation

elta
D)

SKINCARE

Data
Analysis

Deep dive into
performance data
and KPlIs to inspire

future best practices
content
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https://www.tiktok.com/@eltamdskincare/video/7100690493947792683?is_copy_url=1&is_from_webapp=v1&lang=en

3.\
EltaMD TikTok | The Results elt(]
MD

SKINCARE

Product Seeding

Implemented a seeding program that leveraged existing With product as the only investment, organic seeding
Celebrity, Influencer and Dermatologist relationships to : content resulted in 322 organic mentions with an EMV
establish credibility and awareness. : of $237k. These mentions were high-performing,

relevant, UGC-style content that drove product purchase.
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Dr. Dylan Greeney Dr. Daniel Sugai Hailey Bieber Dr. Dylan Greeney Bethenny Frankel
Dermatologist Dermatologist Model Dermatologist TV Personality


https://www.tiktok.com/@bethennyfrankel/video/7140275285072547115?_r=1&_t=8VSwQfl5bpO
https://www.tiktok.com/@swolemd/video/7137655489793576238?_r=1&_t=8VGhQ1jyE8o

EltaMD TikTok | The Results

Community Engagement

Always-on community management fueled EltaMD
conversations on TikTok, nurturing their growing fan
base while helping to build seeding lists.

Utilized label data to ensure future content and paid
partner strategies to address the most relevant
platform topics.

ﬂ Dr. Casale - Followinc
4 Dr. Shah got me on the UV clear train

4  EltaMD Skin Care - Creator
There’s nothing like it |
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Comments

sandburgcarolee17 So proud @ Love
#eltamd!

4d 1like Reply M

@ eltamdskincare & @sandburgcarolee17
Thank you for being in it for life with us!
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chantelle_tatyana Absolutely love this Q\;
4d  1like Reply M 3

@ eltamdskincare & @chantelle_tatyana
Appreciate you!

2d  1like Reply

kalielynne_ Literally the best skincare ever !!!!

6d 1like Reply

@ eltamdskincare & @kalielynne_ Thank
you!!

4d  2likes Reply

ezzentialbeauty Best sunscreen on lhq
market! | am in it for life too
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1+78% AVG 22 YTD

t133% AVG 22 YTD

1428% AVG 22 YTD
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+ . generated by paid social
| | keS content featuring KOLs

Dr. Sugai’s
Sunscreen Rules®™

KOL
Partnerships

Through carefully

curated paid partnerships,
we dispersed
edutainment- style TikTok
content backed by some
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Head, Shoulders, Knees and Toes TikTok TikTok Live with Capitalized on the Halloween holiday by
Challenge with Dr. Sugai and Skinfluencer, Dr. Levin and celebrity supplying Derms with samples they could pass
lan Crumm partner, Witney Carson out, making EltaMD the only SPF brand to

creatively harness TikTok KOLs for Halloween
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EltaMD TikTok | The Results

Content Creation

SKINCARE

Cuvacmve

26.1k likes +

381.5k views!

173x more "
than average 00:01/00:09
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Product
launch content

generated
highest DTC
visits

Gel &3 0il &3 Milky,
Cleanser
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https://www.tiktok.com/@eltamdskincare/video/7100690493947792683?is_copy_url=1&is_from_webapp=v1&lang=en
https://www.tiktok.com/@eltamdskincare/video/7102419768052976942?is_copy_url=1&is_from_webapp=v1&lang=en
https://capture.dropbox.com/e9JgZjGfhuBAGpnQ

