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Case Study: Feminine Care



Brand relaunch 

BUSINESS GOAL: 
Dominate at shelf as an 
effective natural alternative 
to heritage brands

ACHIEVEMENT:
Rebrand led to line 
extensions and growth at 
retailers Walgreens 
& Walmart



Strategy
Social listening, data analysis and 
competitive analysis informed all 
brand fundamentals

Brand Fundamentals
Updated brand fundamentals of 
positioning, brand story, tone of 
voice led to new tag line and new 
brand look & feel 

Campaign
Digital and retail campaign celebrates 
empowerment in feminine care

Content
Elevate feminine care with beauty- 
inspired content, bright lighting, 
humanity and natural elements

How We Created Growth

Research & 
Analysis
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Strategy
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CONSUMER INSIGHT & CHALLENGE: 
Hiding behind euphemisms doesn’t work any more. Women are emboldened 
to take control of their vaginal health and break the stigma of herpes and the 
discomfort of yeast infections without feeling shame along the way. But they 
demand products that work. Natural products in this space look out-of-place 
on shelf and don’t give the patient confidence in their claims. 

REBRANDING & CAMPAIGN:
Remind women that they are bigger than their diagnosis by focusing on the 
person rather than the condition. Humanize the experience by sharing our 
founder’s personal story. Leave the dated euphemisms behind. Bring the 
revamped positioning to life through a new brand voice, tagline, brand story 
and visual expression. Our campaign and tagline “Joie de V!” celebrates the 
joyful life that’s just on the other side of an outbreak. 



Brand Story & Design
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We’re FemiClear
We believe your V should be a source of joy and love. It’s your center. 
The foundation of pleasure. But when your V gets out of balance, 
there is just one goal – to get back to the life you love. Those fulfilling 
relationships. Intimate connections. Laughter. And the ultimate joy 
of feeling great in your skin. 

We are a company led by women, breaking boundaries in over-
the-counter women’s health. A team of driven problem solvers, we 
are obsessed with science, and shun chemicals. Nature gives us the 
ingredients and we make the most of them. To innovate, we rely 
on expert scientists, medical professionals, but also our customers 
because they know their bodies best. 

FemiClear is created with equal parts science and empathy 
because we’ve been there ourselves. We tackle conditions others 
won’t - like genital herpes - to help shatter stigmas, educate 
others and heal our bodies. 

At FemiClear, we believe that everyone deserves to find peace 
and balance within their V and joy in their life. That’s what we call 
Joie de V. 



Content
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